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Preface: This white paper is a mix between how to get jump-started on using Facebook personally and
professionally, as well as some insight on how | manage my Facebook branding and presence. I've been using

Facebook for over 5 years now, and have been involved with social media since 2003.

It's important to look at your social media presence, and create and manage goals with them. Just like any
other marketing, it is important to set your goals and expectations. What are you expecting from your social
media presence? Do you want to manage your connections with colleagues and/or clientse Do you want to
generate orincrease your referrals from social media? While there are many social media gates such as

MySpace, Twitter, LinkedIn, and FB, we'll be focusing solely on Facebook for this article.

Before we look at how you can incorporate your business with Facebook (FB), it is important to look at how we
can incorporate YOU personally with Facebook. Facebook is a PERSONAL connection tool. Wedding &
Portraiture Photography is a PERSONAL profession. We work with people. Emotions. Moments. It is absolutely
imperative that you allow this connection fo flow between the two portals! Your clients are purchasing an
emotional personal product from you. Therefore it is important to realize that your Facebook presence needs to

be built around this idea.
I'll refer to 4 entities throughout:
Personal — This is you. In real life.
Business — This is your business. In real life.
Personal Facebook Page — this is you. On Facebook. Not your business.
Business Facebook Page - this is your business. On Facebook. Not you.
This white paper is split into the following categories:

1. Establishing Your Personal Page — this includes the mandatory basics of getting the FB snowball rolling.

2. The Balance Between Your Business, And Your Personal Facebook. — this discusses the efiquettes and
opinions on how to subtly advertise you're a SBO and a photographer, without screaming ‘I am
desperate and inexperienced at social medial’

3. The Two Most IMPORTANT Reasons You Need To Ufilize Your Personal FB. — it is SUCH a great idea on so
many different levels and reasons to incorporate your personal FB into your social media model. Here's

why.
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4. Creafing Your Business Page — and why to use Fan Pages versus Personal Pages.
5. Integrating Photos In a Professional Manner — the subtle and effective way.

6. Including Facebook into your Workflow and Other Medias — this is how you can keep it simple.

Establishing Your Personal Page

You'll want to have your personal page established. This means... information filled out, profile pictures
added, friends added, etc. If you're new fo FB, then take your fime adding friends, getting accustomed to the
features, etc. | am going to reference this article, because it does a MUCH better job at explaining how to

‘brand’ yourself personally on Facebook. http://mashable.com/2009/04/02/facebook-personal-brand/ . | want

expand on the part about ‘Identifying Your Audience.’ Know whom your current and future clients are! My
target audience is 17-year-old kids, and 25 to 40+-year-old adults. | have plenty of photographers on my FB
page, but they do not bring the dollar bills. My Seniors Market LIVES on social media. (70% of the 2011
Graduating Class in my demographic area are ON Facebook and have listed their High School. What an

amazing resource to have availablel!)

The Balance Between Your Business, And Your Personal Facebook

There is of course no right way to go about this, so | will share some of my own tips and experiences. Right
now, | maintain all of my portfolio aloums on both my personal page and fan page. Facebook is photo
ORIENTED and | am taking full advantage of this. | don't really market my services via status updates. Most
people | am FB friends with know | am a photographer. My status updates include lots of work related things...
because, well, | work a lot! They are also REAL. I'm an extremely optimistic person. We all have ups and
downs... but please don't be a downer all the time. It's not attractive to anyone! This is true for any
web/blog/social media presence. A great quote: “Never tell your problems to anyone...80% don't care and the

other 20% are glad you have them.”

There is this constant fear from photographers that it's the end of the world if you link your business to your
personal page. I've seen statements such as ‘| don’t want ANY of my clients to see my personal page.’ Or ‘my
private life is for me and my friends only.’ Unless you're selling drugs on Facebook, your life isn't that secretive.
Your personal Facebook is like... the behind the scenes from a DVD. People LOVE knowing how something

works. And that includes you! You will get friend requests from clients on your personal profile. These are GREAT
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contacts. A Facebook friend request is like a handshake in real life. When someone extends their hand out,

how do you respond?

The Two Most IMPORTANT Reasons You Need To Utilize Your Personal FB.

You must be PERSONAL FB friends in order to tag ANYONE on your Business FB page. Reread that three
fimes. You must be personal FB friends with a client to SEE their full profile. (Pending privacy seftings, but the stats
at this point have more private profiles then publically available ones.) When you are friends with a client, you

have access to any info they have available — music, TV shoes, about me, etc. This is USEFUL information!

Creating Your Business Page
Why you DON'T use a personal page strictly for your business:

*  You're limited to 5,000 friends.

* It's against Facebook TOS.

* You get statistics/analytics with the business page.

* |t looks unprofessional. EXTREMELY unprofessional. When a company creates a personal page for

Facebook, it translates to ‘I can’t read and comprehend basic directions.’

There are VERY few differences between a personal page and a fan page logistically speaking. Major
points: A fan page can NOT write on a fan’s wall. And a fan page can’t tag fans. It's simple! There's NO reason
not to use a Fan Page instead. To create your business page, you login to your PERSONAL account and go

here: http://www.facebook.com/advertising/¢pages . A GREAT article on creating your Fan Page is here:

http://mashable.com/2009/09/22/facebook-pages-qguide/ . If you have a strong personal Facebook personal

presence, it'll be easy to build your initial fan base. Sending A Request To Join Your Fan Page. It's acceptable
to do this when you first create the page — make a nice little status update about it, furn it info a little grand
opening, efc. Beyond that, do not send requests once a day. Or week. Or month. It's considered extremely

tacky and desperate.
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Integrating Photos In a Professional Manner
Why Tagging Rocks, and How To Do it! By now, you know what the News Feed is. Here's why tagging rocks:

*  When you tag someone in a photo, video, status update, or note, it goes STRAIGHT to your News
Feed, and ALSO theirs.

*  When you tag them, it goes STRAIGHT to their wall. Any friend who looks on their wall, or has the
tagged person in their News Feed... they see this!

*  When you tag that person and the link is clicked on, it goes to YOUR profile or fan page.

The second, and nearly as important option: you need to provide your clients with FB photos via download or
email. These should be appropriately and elegantly watermarked with your logo/website. And here’s why:
people love to create albums with their pictures. When your client gets fo make their OWN album, it allows their
friends to comment on them. A quick asterisk — | find that uploading the images on MY pages first works better.
Here's why: it's the first time the client and their friends have seen the images on FB, so it moves more traffic to
me. Usually 24-72 hours after, | email their FB version for them to create. Depending on how many friends they
have, how active they are on FB, etc. | can expect to get 3-5 friend requests from their friends, and 3-5 new

fans on my page (usually not the same people either).

Including Facebook Into Your Workflow and Other Medias.

Blog? If you have a blog, then you'll want to peep the ‘Notes’ Feature on your Business Fan Page. It

will automatically import your blog posts for you. It's seamless, it's simple, and it's automated.

Twittere You can have Facebook update your Twitter status, and vice versa using various

applications provided by third party Twitter and Facebook applications.
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Facebook is a very resilient tool that can do a great job of increasing your brand awareness
when used correctly. Further more, Facebook is experiencing rapid amounts of changes in a short
timeframe. There are constantly new features being deployed, so it is important to revisit your
marketing goals and strategies with Facebook often. What worked even 6 months can be
considered obsolete and ineffective today. Facebook is similar to your SEO work... it fakes work and

effort every single day to make it a successful part of your business.

If you have any questions, | am more than happy to do my best to answer them in a public manner.

No PM’s or emails please. :)
Mario Masitti

http://www.mariomasitti.com

http://www.facebook.com/mariomasitti (Personal)

http://www.facebook.com/mariomasittistudios (Fan Page)

http://www.twitter.com/mariomasitti (Twitter)
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