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Preface: This white paper is a mix between how to get jump-started on using Facebook personally and 

professionally, as well as some insight on how I manage my Facebook branding and presence. I’ve been using 

Facebook for over 5 years now, and have been involved with social media since 2003.  

It’s important to look at your social media presence, and create and manage goals with them. Just like any 

other marketing, it is important to set your goals and expectations. What are you expecting from your social 

media presence? Do you want to manage your connections with colleagues and/or clients? Do you want to 

generate or increase your referrals from social media? While there are many social media gates such as 

MySpace, Twitter, LinkedIn, and FB, we’ll be focusing solely on Facebook for this article. 

Before we look at how you can incorporate your business with Facebook (FB), it is important to look at how we 

can incorporate YOU personally with Facebook. Facebook is a PERSONAL connection tool. Wedding & 

Portraiture Photography is a PERSONAL profession. We work with people. Emotions. Moments. It is absolutely 

imperative that you allow this connection to flow between the two portals! Your clients are purchasing an 

emotional personal product from you. Therefore it is important to realize that your Facebook presence needs to 

be built around this idea. 

I’ll refer to 4 entities throughout: 

 Personal – This is you. In real life. 

 Business – This is your business. In real life. 

 Personal Facebook Page – this is you. On Facebook. Not your business. 

 Business Facebook Page – this is your business. On Facebook. Not you. 

This white paper is split into the following categories: 

1. Establishing Your Personal Page – this includes the mandatory basics of getting the FB snowball rolling. 

2. The Balance Between Your Business, And Your Personal Facebook. – this discusses the etiquettes and 

opinions on how to subtly advertise you’re a SBO and a photographer, without screaming ‘I am 

desperate and inexperienced at social media!’ 

3. The Two Most IMPORTANT Reasons You Need To Utilize Your Personal FB. – it is SUCH a great idea on so 

many different levels and reasons to incorporate your personal FB into your social media model. Here’s 

why. 
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4. Creating Your Business Page – and why to use Fan Pages versus Personal Pages.  

5. Integrating Photos In a Professional Manner – the subtle and effective way. 

6. Including Facebook into your Workflow and Other Medias – this is how you can keep it simple. 

Establishing Your Personal Page 

You’ll want to have your personal page established. This means… information filled out, profile pictures 

added, friends added, etc. If you’re new to FB, then take your time adding friends, getting accustomed to the 

features, etc. I am going to reference this article, because it does a MUCH better job at explaining how to 

‘brand’ yourself personally on Facebook. http://mashable.com/2009/04/02/facebook-personal-brand/ . I want 

expand on the part about ‘Identifying Your Audience.’ Know whom your current and future clients are! My 

target audience is 17-year-old kids, and 25 to 40+-year-old adults. I have plenty of photographers on my FB 

page, but they do not bring the dollar bills. My Seniors Market LIVES on social media. (70% of the 2011 

Graduating Class in my demographic area are ON Facebook and have listed their High School. What an 

amazing resource to have available!) 

 

The Balance Between Your Business, And Your Personal Facebook 

There is of course no right way to go about this, so I will share some of my own tips and experiences. Right 

now, I maintain all of my portfolio albums on both my personal page and fan page. Facebook is photo 

ORIENTED and I am taking full advantage of this. I don’t really market my services via status updates. Most 

people I am FB friends with know I am a photographer. My status updates include lots of work related things… 

because, well, I work a lot! They are also REAL. I’m an extremely optimistic person. We all have ups and 

downs… but please don’t be a downer all the time. It’s not attractive to anyone! This is true for any 

web/blog/social media presence. A great quote: “Never tell your problems to anyone...80% don't care and the 

other 20% are glad you have them.” 

There is this constant fear from photographers that it’s the end of the world if you link your business to your 

personal page. I’ve seen statements such as ‘I don’t want ANY of my clients to see my personal page.’ Or ‘my 

private life is for me and my friends only.’ Unless you’re selling drugs on Facebook, your life isn’t that secretive. 

Your personal Facebook is like… the behind the scenes from a DVD. People LOVE knowing how something 

works. And that includes you! You will get friend requests from clients on your personal profile. These are GREAT 
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contacts. A Facebook friend request is like a handshake in real life. When someone extends their hand out, 

how do you respond? 

 

The Two Most IMPORTANT Reasons You Need To Utilize Your Personal FB. 

You must be PERSONAL FB friends in order to tag ANYONE on your Business FB page. Reread that three 

times. You must be personal FB friends with a client to SEE their full profile. (Pending privacy settings, but the stats 

at this point have more private profiles then publically available ones.) When you are friends with a client, you 

have access to any info they have available – music, TV shoes, about me, etc. This is USEFUL information! 

 

Creating Your Business Page 

Why you DON’T use a personal page strictly for your business:  

• You’re limited to 5,000 friends.  

• It’s against Facebook TOS.  

• You get statistics/analytics with the business page.  

• It looks unprofessional. EXTREMELY unprofessional. When a company creates a personal page for 

Facebook, it translates to ‘I can’t read and comprehend basic directions.’ 

There are VERY few differences between a personal page and a fan page logistically speaking. Major 

points: A fan page can NOT write on a fan’s wall. And a fan page can’t tag fans. It’s simple! There’s NO reason 

not to use a Fan Page instead. To create your business page, you login to your PERSONAL account and go 

here: http://www.facebook.com/advertising/?pages . A GREAT article on creating your Fan Page is here: 

http://mashable.com/2009/09/22/facebook-pages-guide/ . If you have a strong personal Facebook personal 

presence, it’ll be easy to build your initial fan base. Sending A Request To Join Your Fan Page. It’s acceptable 

to do this when you first create the page – make a nice little status update about it, turn it into a little grand 

opening, etc. Beyond that, do not send requests once a day. Or week. Or month. It’s considered extremely 

tacky and desperate.   
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Integrating Photos In a Professional Manner 

Why Tagging Rocks, and How To Do it! By now, you know what the News Feed is. Here’s why tagging rocks: 

• When you tag someone in a photo, video, status update, or note, it goes STRAIGHT to your News 

Feed, and ALSO theirs.  

• When you tag them, it goes STRAIGHT to their wall. Any friend who looks on their wall, or has the 

tagged person in their News Feed… they see this! 

• When you tag that person and the link is clicked on, it goes to YOUR profile or fan page.  

The second, and nearly as important option: you need to provide your clients with FB photos via download or 

email. These should be appropriately and elegantly watermarked with your logo/website. And here’s why: 

people love to create albums with their pictures. When your client gets to make their OWN album, it allows their 

friends to comment on them. A quick asterisk – I find that uploading the images on MY pages first works better. 

Here’s why: it’s the first time the client and their friends have seen the images on FB, so it moves more traffic to 

me. Usually 24-72 hours after, I email their FB version for them to create. Depending on how many friends they 

have, how active they are on FB, etc. I can expect to get 3-5 friend requests from their friends, and 3-5 new 

fans on my page (usually not the same people either).  

 

Including Facebook Into Your Workflow and Other Medias. 

Blog? If you have a blog, then you’ll want to peep the ‘Notes’ Feature on your Business Fan Page. It 

will automatically import your blog posts for you. It’s seamless, it’s simple, and it’s automated.  

Twitter? You can have Facebook update your Twitter status, and vice versa using various 

applications provided by third party Twitter and Facebook applications. 
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Facebook is a very resilient tool that can do a great job of increasing your brand awareness 

when used correctly. Further more, Facebook is experiencing rapid amounts of changes in a short 

timeframe. There are constantly new features being deployed, so it is important to revisit your 

marketing goals and strategies with Facebook often. What worked even 6 months can be 

considered obsolete and ineffective today. Facebook is similar to your SEO work… it takes work and 

effort every single day to make it a successful part of your business. 

If you have any questions, I am more than happy to do my best to answer them in a public manner. 

No PM’s or emails please. :) 

Mario Masitti 

http://www.mariomasitti.com 

http://www.facebook.com/mariomasitti (Personal) 

http://www.facebook.com/mariomasittistudios (Fan Page) 

http://www.twitter.com/mariomasitti (Twitter) 

 



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /CMYK
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<

    /BGR <>
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /CZE <>
    /DAN <>
    /DEU <>
    /ESP <>
    /ETI <>
    /FRA <>
    /GRE <>

    /HRV (Za stvaranje Adobe PDF dokumenata najpogodnijih za visokokvalitetni ispis prije tiskanja koristite ove postavke.  Stvoreni PDF dokumenti mogu se otvoriti Acrobat i Adobe Reader 5.0 i kasnijim verzijama.)
    /HUN <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /LTH <>
    /LVI <>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /POL <>
    /PTB <>
    /RUM <>
    /RUS <>
    /SKY <>
    /SLV <>
    /SUO <>
    /SVE <>
    /TUR <>
    /UKR <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


